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2012 Community Profile

Frisco at a Glance

Total Population 2,683
Square Miles 1.65
Median Age 37
Households 3,117
Median Home Price $512,169

Median Household Income $86,630

The Town of Frisco is located in Summit County
Colorado, just one hour west of Denver. Frisco is
centrally located just off of Interstate 70 offering
easy access to seven major ski areas and numerous
year round activities. It’s small town feel, welcom-
ing community and outdoor recreational offerings
make Frisco a favorite among locals and a popular
resort destination for visitors.
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SKI RESORT FRISCO, CO ® ¢
APPROXIMATE TRAVEL TIMES FROM FRISCO . 9

Town of Breckenridge and Resort: 16 minutes COTIPER MTN
Town of Vail and Resort: 26 minutes RESORT BRECKENRIDGE
RESORT

Keystone Resort: 26 minutes

Copper Mountain Resort: 11 minutes

Arapahoe Basin Ski Area: 33 minutes
Loveland Ski Area: 35 minutes

i
Beaver Creek Ski Resort: 45 minutes

. . ) SKI COOPER
Ski Cooper Ski Area: 45 minutes SKI AI\EA

Eagle County Airport: 68 minutes




Sales tax revenues have
comprised roughly 80% of
the Town’s General Fund
revenues over the past five
years. The top ten sales tax
payers generate roughly 50%
of these revenues. The Town
includes two very distinct
commercial areas: Summit
Boulevard and Main Street.
Summit Boulevard generates,
by far, the greatest amount
of sales tax revenue for the
Town.

Our Vision

To be an attractive destination
for residents and visitors alike
in Summit County.

To be a modern town that
respects its history and unique
character and place in Summit

County.

To be a sustainable, modern

community with the flexibility

to fulfill residents’ needs and
visitors’ dreams.

Our Mission
To preserve a family-oriented
and economically vibrant
mountain community
that encourages citizen
involvement, respects our
community character and
natural environment, and
enhances our quality of life.

Our Values
Respect, Trust, Integrity,
Innovation, Collaboration

Our Commitment
To provide leadership,
efficiency, transparency,
accountability and fiscal
responsibility.

Business Climate

Frisco has two main business corridors - Main Street and Summit Boulevard which
offer a wide variety of shops, restaurants, and bars. Whether you’re shopping for
handcrafted jewelry or t-shirts, you will find it in Frisco. If you are looking for elegant
dining or just calling out for pizza, Frisco covers the spectrum. So if you enjoy a
small-town atmosphere with big-city convenience, Frisco is the place for you and
your business!
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Sales Tax Revenues

Similar to most Colorado municipalities, the Town is heavily dependent on sales tax
revenues to provide services to its citizens and visitors. The total sales tax collected
in Frisco is 7.775%. The break down is as follows: 2.9% State sales tax; 2.0% Town
sales tax to be remitted to the Town of Frisco; 2.0% County sales tax; 0.75% County
mass transit tax (Summit Stage); 0.125% Special District sales tax (Summit Combined
Housing Authority). Sales taxes generated by retail activities within the Town far
surpass any other categories as depicted in the chart below:
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Education
Primary Education

Summit School District, nestled in the heart of the beautiful Colorado Rocky
Mountains, provides excellence in public education. Serving more than 3,000
students, it is their vision that Summit School District students, staff and
community members work together in an atmosphere of care and respect to offer
each student an array of educational programs designed to foster his/her unique
academic, vocational, and personal strengths.

Summit School District

Institution Total Enroliment .

Breckenridge Elementary 205 QUICk FaCtS for
Dillon Valley Elementary 395 Su mm it SChOOIS
Frisco Elementary 200 Total Enrollment 3,089
Silverthorne Elementary 339 Teachers 240
Summit Cove Elementary 266 Support Staff 172
Upper Blue Elementary 276 PN P —— 15
Summit Middle School 614 Funding Per Pupil $6,727
Summit High School 811

Higher Education

Colorado Mountain College: The Summit Campus provides educational opportunities in traditional classroom settings,
hands-on professional training and on-line classes for all of Summit County: Silverthorne, Dillon, Frisco, Breckenridge,
Copper Mountain and Keystone.

In the spring of 2006, Summit Campus introduced a new certificate program — Wilderness Emergency Medical Services.
The high country of Summit County offers the ideal environment for this unique, specialized program. Students learn
backcountry rescue and survival as well as swift-water rescue skills.For the outdoor enthusiast we offer all courses to
achieve an AA in Outdoor Education or the Certificate of Completion.

CMC also offers two Bachelor degree programs. A Bachelor of Science in Business Administration (BSBA) and a Bachelor
of Arts in Sustainability Studies (E3) (BASS). Qualified nurses are also in high demand and the Summit Campus offers a
two-year Nursing Program teaching the skills and knowledge needed to succeed.

Transportation

The Summit Stage began providing ski bus service in 1977. Supported by a coalition of Ski the Summit, representatives
of the ski areas, and individual Town and County governments, service was provided only during ski season. With the
increasing demand for intercity and year-round transit service, the County assumed operation of the Stage in 1989.

Today the stage serves 1.75 million riders annually, and continues to grow month after month. The Frisco Transfer
Center serves as the Stage’s main hub in Frisco. From the transfer center travelers have access to Breckenridge, Silver-
thorne, Dillon and Copper Mountain.
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Quality of Life

Centrally located in Summit County, Frisco is a vibrant mountain community. Only 70 miles west of Denver, Frisco pro-
vides easy access to the mountains and the seven surrounding ski resorts. At an altitude of 9,097 feet Frisco’s tempera-
tures stay cool throughout the year. The average high in the summer is 65 and 20 degrees in the winter months. Frisco
averages an annual snowfall of 130 inches and 300 days of sunshine every year.

Frisco Climate

Average High Average Low Precipitation Snowfall
January 31 0 .86 18
February 34 3 .95 19.5
March 39 11 1.13 17.5
April 46 18 1.22 18
May 56 27 1.45 17
June 67 34 1.21
July 73 39 1.75
August 71 38 1.66
September 64 31 1.32
October 54 22 .78 12
November 39 11 .87 4
December 32 3 .83 29
Housing
Total Housing Units 3,117 Median Household Income $83,630 Rate
Total Occupied Households | 1,298 | | Average Household Income [ $98,759 Blue River 12.060
Total Vacant Households 1,819 | | Per Capita Household Income | $43,133 Breckenridge 6.945
Average Family Size 2.55 Dillon 2.675
Montezuma 3.188
Frisco 0.798
Silverthorne None

Peak One Neighborhood

Workforce housing has been identified as a high priority by the Frisco community. The Peak One Parcel Master Plan was
adopted in 2008, and after extensive public process a developer was selected in 2009 to design and construct the Peak
One Neighborhood. Once complete, it will be a year-round residential area of 70 homes for local working professionals
and their families. Other workforce housing is located throughout the community.




Parks and Recreation

The Town of Frisco maintains 240 acres of park space. That equates to approximately 9.6 acres of park land per 100
residents. Four of the Town's public park facilities are available for rental by reservation. Amenity offerings vary by park
and may include covered gazebos, charcoal grills, electric hookups, picnic tables and benches, playgrounds, fishing,
volleyball, horseshoes and on-site restrooms. These parks accommodate from 50 to 120 people; rental times vary
from 4 hour increments to all day. The Town maintains ballfields at the Peninsula Recreation Area which may also be
reserved. Frisco also is surrounded from the north, south and west by USFS public land which includes several trail
heads and trail access.

Frisco Town Parks and Facilities

Frisco Marina Park Historic Park Gazebo
Peninsula Ball Fields Historic Park Chapel
Peninsula Multi-purpose Field Walter Byron Park

Peninsula Disc Golf Course Meadow Creek Park

Marina Park , " Walter Byron Park

Frisco Bay Marina Frisco Adventure Park

Frisco Bay Marina is a certified clean marina located on the shores The Frisco Adventure Park offers fun
of scenic Dillon Reservoir. The lake spans 3,300 acres and boasts 25 for everyone year round. The premiere
miles of shoreline surrounded by majestic peaks. At 9,017 feet in el- attraction for the winter seasonis the tubing

hill and ski and ride slope/terrain park. The
Adventure Park also includes the longtime
favorite, Frisco Nordic Center, which
includes miles of Nordic and snowshoe
trails on the Peninsula Recreation Area.
Also available are dinner sleigh rides
from Two Below Zero. In the summer the
Adventure Park becomes home to a bike
park and offers miles of biking, hiking and
other recreational opportunities.

evation, the boating season is very weather dependent, but typically
runs from early June to early or mid September. Dillon Reservair is
world class for sailing and regattas are held regularly.

Photo Credit: Todd Powell Photography



Marketing and Events

Frisco’s marketing department promotes the town’s amenities, events, and character. The marketing strategy sends a
family-friendly message, focusing on an active lifestyle in a beautiful location.

Town of Frisco attracts thousands of people every year to their events and amenities with a full calendar of attraction
as well as a brand uniform that showcases the unique tourist environment of Frisco. The marketing budget is derived
in alighment with the mission, vision and goals of the Town of Frisco. The Marketing department budget for 2012 is
around $1,000,000. The advertising dollars fund an over-arching brand campaign, and the promotion of the Town’s
amenities, events and businesses. The Town supports cross promotional marketing efforts through the frisco magazine,
social media, maps, website business directory and mobile applications.

Click here for the Town of Frisco marketing plan.

Town Visitation
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Summit County was able to
stay ahead of the national
average for tourist dol-
lars due to an exceptional
2010/11 snow fall. Snow
sports rank the highest for
visitor loyalty and amount
spent on a vacation. In
2010/11, Summit County
saw a 2.6 percent increase
from 2010 in skier visits.
Ralph Garrison of MTrip
stated “Frisco’s greatest
advantage in the winter is
its proximity to multiple ski
areas and the abundance of
amenities in a small region
that appeals to a large eco-
nomic demographic.”

The epic snow year was
followed by a summer of
record high temperatures
across the nation, making
Frisco an ideal summer des-
tination. The weather was
not the only thing driving
business; Frisco received
additional support in Au-
gust from the Stage 5 of the
USA Pro Cycling Challenge in
Breckenridge. It is estimat-
ed that 50,000 people came
to the County generating
a significant boost in sales
and lodging tax.



Demographics & Employment

Population
Frisco Population Growth Population by Age
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Population Quick Facts

Total Population 2,683 During peak tourist seasons Frisco’s population can increase from anywhere between
. 7,000 - 10,000 people. Over the last ten years Frisco has seen a steady increase in year
Median Age 39.8

Males 1,500 round visitation.

Females 1,183

*Source: US Census

E m p I oym e nt Photo Credit: Todd Powell Photography
2010 Employment by Industry for Civilian Population (Age 16+) Frisco, CO Colorado
Arts, Entertainment, Accommodation and Food Services 591 30.77% 246,431 9.49%
Construction 276 14.37% 236,061 9.09%
Retail Trade 209 10.88% 258,049 9.93%
Finance, Insurance, Real Estate, Rentals and Leasing 205 10.67% 199,544 7.68%
Educational, Health and Social Services 190 9.89% 487,613 18.77%
Professional, Science, Management. Administrative etc. 180 9.3% 338,345 13.02%
Public Administration 98 5.10% 121,810 4.69%
Manufacturing 43 2.24% 202,736 7.80%
Transportation, Warehousing and Utilities 37 1.93% 136,305 5.25%
Information 26 1.35% 134,209 4.78%
Agriculture, Forestry, Fishing, Hunting and Mining 5 0.26% 41,646 1.60%
Wholesale Trade 5 0.26% 76,144 2.93%

*Source: clrsearch.com



Community Direction

Periodically updating the Frisco master plan is a critical step in the pro- |
cess to maintain a vibrant mountain town, balance the town’s reputation : $
as a great destination, ensure a strong yet diverse economic base, and
preserve our quality of life. The community realizes intentional planning [
for the future is necessary to ensure that the Town of Frisco continues to g
evolve as a resilient community.

Purpose ~ The Frisco Community Plan’s purpose is to identify common
values and guide direction to connect, sustain and create the future of §
the Town of Frisco over the next 5 years.

Connect ~ Connections are a core tenet of the Frisco Community Plan; they reflect the way people, organizations and
neighbors relate to each other in the Frisco community. Connections help to address needs of the community.

Sustain ~ Everything is interrelated. Sustainability is the fundamental approach of the Frisco Community Plan; it rec-
ognizes the social, environmental and economic influences on the community, and aims over the long-term to balance
these influences to support community success.

Create ~ Creation of lasting community relationships is an important aspect of the Frisco Community Plan. The plan
creates the community’s direction for a preferred future of Frisco.

All members of the Frisco community value today and believe in the future of the town. Shared values create the
structure for finding common ground between members of the community. Collectively the community shares the
following six core values.

Frisco is a vibrant mountain community where we collectively value:
knowing our neighbors. Knowing our neighbors enables us to be connected to one another.

diversity. We respect each other’s stories and who we are ~ youth, seniors, old timers,
newcomers, business owners, full-time residents and second homeowners.

friendliness. We embrace being helpful and cooperative to our visitors and fellow residents.
all voices being heard. We recognize all thoughts and ideas are important to hear and understand.
adaptability. To be successful and resilient, we must be able to respond to changing circumstances.

connections. We seek common ground to create positive relationships and creative solutions.

Click here to view the Frisco Community Plan


http://www.friscogov.com/government/2011-frisco-community-plan

